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2023 ARROYO GRANDE COMMUNITY PRIORITIES

SURVEY RESULTS

5 guestion survey Survey went live January 3 Survey closed February 20
Combination of multiple choice and 513 total respondents Promoted on social media channels
short response

Q1. Which statement best describes you (check all that apply):
512 answered
1 skipped

Other (please specify) j 4%,22
| play (recreate, shop eat, etc.) in Arroyo Grande | 47%, 241
| work in Arroyo Grande | 23%, 115
| live in Arroyo Grande | 87%, 444
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Q3. What should we work on to improve Arroyo Grande?
432 answered

81 skipped
Short responses fell under 6 broad categories

35%, 150

3%, 12

Infrastructure Economic Events/Parks and Homeless/Affordable Public Safety Water Security
Development/The Village Recreation Housing

THEMES FROM INFRASTRUCTURE CATEGORY

THEMES FROM PUBLIC SAFETY CATEGORY



THEMES FROM ECONOMIC DEVELOPMENT/THE VILLAGE CATEGORY

THEMES FROM EVENTS/PARKS AND RECREATION CATEGORY

THEMES FROM HOMELESS/AFFORDABLE HOUSING CATEGORY

THEMES FROM WATER SECURITY CATEGORY

Q4. What should the top priority be for the City of Arroyo Grande in the next 2-3
years? (select one)
513 answered 0 skipped

Other (please specify) 9%, 48

Water Resiliency (Securing sustainable water sources) 3%, 118
Street and Sidewalk Improvements 21%, 108
Safety (Police/Fire Services)
Housing
Homelessness
Community Events/Recreation Activities

General Plan Update

Q. 5 ANY COMMENTS OR
227 ANSWERED SUGGESTIONS? 286 SKIPPED

Many answered fell into the broad categories from gquestion 3, but some themes of the responses that fit outside of those categories are
below.

BUILD SUSTAINABLE LONG-TERM COMBINE PUBLIC RESOURCES WITH
BUDGET REGIONAL PARTNERS GRATITUDE FOR CITY SERVICES
THANFULNESS FOR SURVEY LOVE FOR ARROYO GRANDE DIVERSITY/INCLUSION

MORE OUTREACH TO COMMUNITY & CONSIDER ADDING SOCIAL WORKER TO
MARKETING CAMPAIGNS ASPUICE CIEIRACOSLASCIRI IS POLICE TO HELP WITH HOMELESS
SUPPORT FARMING COMMUNITY KEEP THE ROOSTERS BY THE CREEK FASIER W\l/A;\(gI,STTCEISCS)RT CODE




