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Visit Arroyo Grande

Quarter 4 Stat Report

Summary of Performance
Digital advertising in Q4 saw strong performance across all channels. Digital Programmatic through

April and May and garnered over 404,867 impressions between the three creative sets. The “Outdoor”
creative set achieved the most viewership and engagement of the creative sets, resulting in over 358
clicks through that video alone. Google AdWords, which ran April-June, had 3,579 clicks and 72
conversions (up from 5 conversions in the previous report for February and March). Overall visits
tracked were 3,760, up slightly from 3,624 tracked in Q3. On the owned media side, the monthly
e-newsletter had an open rate and CTR that both exceeded industry benchmarks for all three months.
Arroyo Grande received more than 7,500 engagements on Facebook and over 2,600 engagements on
Instagram. In comparing year-over year (2022 vs. 2021) website traffic, metrics for the quarter show an
overall decrease of 4.3% in visitation (sessions), with average time on page at 2 min and 7 secs. Pages per
session performed below industry average at 1.7 (a 46.9% YOY decrease), showing opportunity to make

website optimizations for better engagement.
Paid Media

Digital Media Results:

Channel Creative Impressions | Clicks CTR Conversions | Visits
Programmatic Culinary 59,273 36 0.06% N/A 3,760
Programmatic Family 58,046 37 0.06% N/A
Programmatic Outdoor 203,502 358 0.18% N/A

Google AdWords N/A 40,586 3,579 8.82% 72 N/A
Social - Boosts N/A 42,560 4,289 10.07% N/A N/A

Total Campaign Summary:

e Impressions: 404,867
e (licks: 8,299
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e (TR (Programmatic/Social combined): 2%

e (Conversions: 72

e Visits: 3,760

Owned Media

Email Marketing Campaign Results:

Verdin created and sent three monthly e-newsletters in Q4. They featured

summer activities, local dining options and ways to celebrate. Below are

the results:
April 21:

- Open rate: 40.4%
- Click rate: 3.0%
Total clicks: 46

May 20:

- Open rale: 44.8%
- Click rate: 5.2%
- Total clicks: 82

June 17:

- Open rale: 44.8%
- Click rate: 3.8%
- Total clicks: 70
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The Season for Sun & Fun

Memorial Day weekend is upon us, which means this s the final countdown to summer.
Here in Arroyo Grande, i's all about iving our best ives on fullblast. Splash around, relish
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Dive In

Memorial Day Weekend marks the
reopening of two family-favorite
atiractions at Lopez Lake Recreation
Area. Mustang Waterpark s the place
10 be for a splashing good time with its
giant water sides, safe kiddie pools.

d cabanas. At Vista Lago
Park, explorers of all ages.
et o test their fimits on zip ine and
ropes courses. Go on and get out
there!
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Social Media Results:

Platform Impressions Engagements Followers Demographics

Facebook 81,852 7,538 6,062 Women 45-54

Instagram 39,779 2,632 3,200 Women 35-44

Twitter 3,071 170 1,209 Men 35-44

Top Social Posts:

@ visitarroyogrande
Wed 4/13/2022 8:06 am PDT

@ visitarroyogrande
Wed 4/27/2022 12:39 pm PDT

@ visitarroyogrande
" Thu 6/30/2022 4:01 pm PDT

@ visitarroyogrande
Sat 5/21/2022 12:16 pm PDT

() visitarroyogrande
" Sun 5/15/2022 2:46 pm PDT

Stock up on fresh flowers for spring Banner Coffee Co. is a local go-to

at one of Arroyo Grande's weekly

Get your steps in on the Big Falls We can't get enough of the sweet

Trail, a peaceful 4.4-mile out and

Several Arroyo Grande wineries can

now choose to use the new "San local strawberries this time of year! for espresso drinks, cold brews and

matcha lattes. Next time you drop...

et i

Pick up a flat or basket at the...

Luis Obispo Coast" American... Farmers' Markets. Bring home the...

back trek. You might even find a...

Total Engagements 83
Likes a1 Likes 77 Liles L Likes . Likes .
Comments & Comments 3 Comments 2 Comments 1 Comments 3
Saves & Saves 5 Saves 0 Saves 2 Saves a



Website Analytics:

Comparing 2022 v. 2021

Website Stats:
) Users New Users Pageviews Sessions Avg. Time on Page Pages / Session
; £ 103K 101K 19.6K 11.9K 02:07 1.7
* Gl'ande +-6.2% +-6.7% +-49.2% §-4.3% +393.3% +-46.9%
CALIFORNIA
Total Conversions: Click to Call: Newsletter: Map Navigation:
Goal Completions Goal 1 (Goal 1 Completions) Goal 2 (Goal 2 Completions)  Goal 4 (Goal 4 Completions)
316 84 39 190
Visitor Locations: Device Type:
I Users [ Pageviews

3K 15K

2K 10K

1K 5K

Los Angeles (not set) Arroyo Grande mobile desktop tablet
San Jose San Luis Obispo San Francisco

Demographics: Traffic Sources:

Organic Search

® 3544 Paid Search
® 2534 ) 47.4% @ Direct
@ 4554 @ Referral
55-64 @ (Other)
others @ social
27.8%
@ female male
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