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2025 ARROYO GRANDE COMMUNITY PRIORITIES
SURVEY RESULTS

4 question survey Survey deployed Promo'Fed at local businesses
December 9 - January 15 (Village/ Grand Ave)
Combination of multiple Promoted via several social
. 259 total respondents . .
choice and short response communication channels
Q1. Which statement best describes you (check all that apply):

259 answered
0 skipped

I live in Arroyo Grande 70.27%, 182
| Prw Irmrute' dw - mc'l ’ Aw oo
I wark in Arroyo Grande 27.41%, 71 \
I

ive part-time

property owner
Other (please specify) s.uz, 13 — e
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Q3. What should the top priority be for the City of Arroyo Grande in the next 2-3 years?
259 answered 0 skipped

Maintain and Repair Streets and Sidewalks I 4 3.65%, 126
Economic Vitality/Thriving Economy ) 28.19%, 73
Public Safety I 2625, 68
Fiscal Sustainability I 2 1.24%, 55
Community Events/Recreation Activities NI 2 1.24%%, 55
Water Resiliency (Securing sustainable water sources) I 2 0.08%, 52
Address Homelessness TT/—————— 1] 18.15%,47
Housing —/—————————"7 15.83%, 41

smolltownfeel  5ofe bke routes

Other (please specify) ) 13.51%,35 ——— strawberry festival
Park Improvements/Beautification === 11,97%, 31 paramedics safe pedestrian routes
Clean and Maintain Public Spaces/Cleanup Trash and Litter 00— 11.58%, 30 more piCk'GbCl |I cou rtS
Upgrade Existing Community Facilities T 10.81%, 28 road improvements

flood prevention

e R i
Code Enforcement 6.56%, 17 traffic improvements

Complete Traffic Way Bridge Replacement Project T/ 5.79%, 15
Build @ New Community Center T/ 5.02%, 13
Increase Communications/Community Engagement Opportunities 5/ 5.02%, 13
Maintain a High-Performing Organization ] 5.02%, 13
General Plan Update &=/ 3.86%, 10
Invest in Technology /1 3.09%, 8
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THEMES FROM MAINTAIN AND REPAIR STREETS AND SIDEWALKS CATEGORY

DO FULL DEPTH REPAIRS
REPAIR HALCYON ROAD FIX BROKEN SIDEWALKS

THEMES FROM ECONOMIC VITALITY/THRIVING ECONOMY CATEGORY

STREAMLINE
BUILD THE VILLAGE INTO A INCREASE TOT REVENUE

THEMES FROM INCREASE COMMUNICATION/PUBLIC ENGAGEMENT CATEGORY

INCREASE ENGAGEMENT FROM YOUNG COMMUNICATE WITH RESIDENTS PRIORITIZE PROJECTS BASED ON
PROFESSIONALS AND FAMILIES ABOUT LARGE UPCOMING PROJECTS RESIDENT FEEDBACK





